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Michel Pettigrew

President of the Executive Board
and Chief Operating Officer

Ferring has been improving the health
and lives of patients and their families
for over 60 years. This is what we do
for a living. But we are also aware that
the world in which we operate requires
more than just a traditional business
approach, which is why I am delighted
to introduce our first Corporate Social
Responsibility (CSR) review.

Introduction

We belong to an industry that is charged with
great responsibility – that of developing and
delivering safe and life-enhancing therapies
to those in need around the world. This is our
primary responsibility. But we also belong to
an industry that, like others, has responsibilities
beyond just the manufacture and sale of our
products, a contribution towards taxes and the
creation of ongoing employment opportunities.
Our first CSR review sets out to explain just what
we mean by being a good corporate citizen and
how we intend to take our journey forward. At its
core, our vision for CSR rests on the cornerstone
of Ferring’s business: The Ferring Philosophy,
People Come First at Ferring. This philosophy puts
people at the centre of every decision we make;
sets out what we expect of ourselves (towards our
patients, employees, physicians and partners), as
well as the expectations we have of those who
make up the Ferring community.
On this firm foundation, we have for the first
time built a more formal approach to CSR in
our business. Equally, our strong history of
philanthropy and engagement in our communities
makes us well placed to go further. We look
forward to sharing with you our story to date and
to developing our thinking with you over time.

4

In 2012 the Ferring Executive Board approved
the adoption of a formal approach to CSR and
the creation of a senior cross-functional CSR
Taskforce to direct our CSR efforts. I am delighted
to say that we have achieved what we set out to
do to date. We have rolled out our first formal CSR
Statement and Guidelines globally, conducted an
inventory of our activities to date around the world
(the highlights which are shared with you in this
review), and begun the process of setting out our
ambitions for the future. These you will find in our
last section on The Road Ahead.

Section One – Introduction from the COO

Section One

“We belong to an industry that is
charged with great responsibility...”

We acknowledge that our approach to CSR
follows in the footsteps of other companies who
have gone before us. But as a privately-owned
business, we know the unique advantages that
private ownership brings over public. In short,
it gives us more control over where and how
we resource our business. At Ferring, we have
permission to put science and medicine first,
profits second.
We know we cannot do it alone. I am personally
very proud of our first formal steps on this journey,
impressed by some of the great stories we already
have around the world, and I invite you to join us
on this journey, because it is only with your support
that we can achieve what we set out to do.

Michel Pettigrew

President of the Executive Board
and Chief Operating Officer
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More than
14% reinvested
back into R&D
60 countries
with a market presence
(distribution in 110 countries)

€1.4 billion in
revenue (2013)

Section Two – Our Business

Section Two

‘At a glance’
facts and figures

Operations:
Research & Development, Marketing & Sales, Manufacturing

We develop and market innovative
products in the areas of reproductive
health, urology, gastroenterology,
endocrinology and orthopaedics.

Our Business
Ferring Pharmaceuticals is a research-driven,
specialty biopharmaceutical group
active in all key global markets

Our research activities and products focus
on providing tailored treatments that work on
the body’s own terms. This means we enable
doctors to combat numerous diseases and
medical conditions by pioneering the use of
peptides and proteins to work on the body’s
own endocrine systems to restore patients’
balance and good health.

Reproductive
Health

Gastroenterology

Urology

Orthopaedics

Endocrinology

Five Key
Therapy Areas

60+ years in operation
after being founded in 1950
by Dr. Frederik Paulsen
in Sweden

Over 5,000 people
employed around
the world
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Ferring’s vision is:
• to become the global scientific leader
in reproductive health, including obstetrics.
Ferring is committed to progress in the
field of Assisted Reproductive Technology
(ART) to help couples that are affected
by infertility worldwide.
• to be a recognised specialist player in
urology, gastroenterology and orthopaedics.

Section Two – Our Business

Section Two – Our Business

Ferring Global Locator

• to continue to achieve excellence in peptide
and endocrinology research.

▲

• to address patient and provider needs
through value-added product innovation and
lifecycle management.
For more information on our therapies
and medicines, please visit our website:

www.ferring.com

Ferring around the world
▲ Headquarters in Saint-Prex, Switzerland
Marketing and sales operations
in 60 countries
Manufacturing network in ten countries
(Argentina, China, Czech Republic, Denmark,
Germany, Israel, Mexico, Scotland, Switzerland
and US). India – under construction
R&D Centres in China, Denmark, India,
Israel, Japan, Scotland, Switzerland and US

“Addressing patients’ medical need is always at the front
of our minds. We focus our research on proteins and
peptides, we call this medicine on the body’s own terms.
Our objective is to bring health benefits to patients and
society as a whole.”
Pascal Danglas

Executive Vice President
Chief Medical Officer
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At Ferring we understand that our primary
responsibility is the delivery of therapies that
bring long-lasting benefits to patients, and in
some instances save lives. We also understand
that we have a broader societal responsibility
to do this in a way that maximises the positive,
and minimises the negative impacts we have
on the communities and the environment
in which we operate. This is what our
stakeholders expect of us and it is what we
expect of ourselves.

Our Philosophy and Business Intention

CSR at Ferring
Our approach to CSR
– an overview

People come first at Ferring because:
Patients using our products and physicians
prescribing them have a right to expect that:
• we will only make available those products in
which we have full confidence.
• we will offer the best possible products at the
most reasonable cost.

Section Three – CSR at Ferring

Section Three

Ferring Philosophy –
People come first at Ferring

• Ferring’s employees will always display courtesy
and respect, and act professionally.
Ferring seeks the loyalty of these patients and
physicians, and we are prepared to earn this loyalty
anew every day.
Ferring expects that its employees will create value
for the company and its stakeholders.

Ferring’s Philosophy, ‘People come first at
Ferring’, is the cornerstone of our business and
our approach to CSR. It sets out what we expect
of ourselves (towards our patients, employees,
physicians and partners), as well as the
expectations we have of those who make up the
Ferring community. It is this approach that drives
our core business intention:

Ferring employees, at all levels, have a
right to expect from the company and
their colleagues:

‘Improving people’s health through
medicine on the body’s own terms’.

• that the highest standards of integrity will be
maintained at all times.

• respect, support and encouragement.
• a work environment that is safe, stimulating
and rewarding.
• the freedom to make mistakes and to admit
to them without fear of retribution.

• that colleagues will never knowingly do anything to
compromise their position as Ferring employees.
• that all who represent Ferring will do so in
ways that generate respect for the company
and its employees.

Ferring asks its employees to:
• always do what is right, proper and ethical, and
encourage your colleagues to do so.
• Speak out when you think that wrongs are being
committed in Ferring’s name.
• Be loyal, but only to that which is just, equitable,
honourable and principled - and true to the
Ferring Philosophy.
No statement of principled behaviour can ever cover
every situation, or deal with every contingency. It can
only set the tone, making each individual responsible
for applying that tone to his or her everyday practice.
We strive to set that tone with five simple words:

People come first at Ferring
10

11

Building on our Philosophy’s firm foundation,
we define our CSR Statement as follows:

People come first at Ferring
The Ferring Philosophy places people at the heart of what we do.
We will address the needs and support those on whom we have an
impact in the communities where we operate.
Our philosophy and values determine not just what we do, but
how we conduct ourselves in the marketplace, with our patients,
employees, regulators, business partners and local communities.
We aim to listen with respect and act with integrity.
We believe that in a resource-constrained environmentally
challenged world, it is our duty to minimise our impact on the
environment wherever we operate.
Our approach rests on the belief that in order to have a healthy
tomorrow, we must think beyond the needs of today. We aim to
harness our research and expertise to secure a better future for all.

Making a difference to people’s
health and quality of life,
today and tomorrow.

The start of our CSR journey
CSR has been a part of Ferring’s business
within the countries for many years and in
2012 the Ferring Executive Board agreed
to the initiation of a global approach for
CSR. A global taskforce was established
with a mandate to develop this and to give
direction and structure. The launch of our
CSR Guidelines in 2013 has assisted us in
defining our intention, our framework and
the steps ahead. Following a global roll-out
of these guidelines, we have completed
a review of the activities currently taking
place across all the Ferring affiliates. These
activities provide a sound basis for moving
CSR towards a more focused and integral
part of how we do business at Ferring.
(Please see our section on The Road Ahead
for more details).

“At Ferring we have a great cross-section of
expertise and wisdom in our CSR Taskforce.
We also have the support and commitment of
senior management and the enthusiasm of all
those who have been involved in our activities
to date. We will now be looking to colleagues
around the world to further support these
efforts because CSR is a task for each and
every one of us in Ferring.”

Section Three – CSR at Ferring
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Our CSR Statement

Helen Gallagher

Senior Director Corporate Communications
and CSR Taskforce member

Our CSR Taskforce
In 2013 Ferring established a cross-cultural and
cross-functional global taskforce to steer the
progress of CSR in the business. It also exists to
guide and support Ferring affiliates in developing
their respective journeys, help define future
strategies, and to report progress to our Board
on a regular basis.

The current members of our Taskforce
are as below:
Eric Breumier

Vice President, European Commercial Operations

Helen Gallagher

Senior Director, Corporate Communications

Aaron Graff

President and COO Ferring US

Julian Jenkins

Senior Medical Director, Global Medical Affairs

Paul Korner

Senior Vice President, Development US

Susanne Korsgaard

Executive Director, Global Ethics Office

Stefanie Lowey von Seckendorff

Vice President Corporate Human Resources

Caroline Serra

Head of Global Environment, Health and Safety

Betul Susamis Unaran

Director Operational Planning

Oleg Zhurov

Senior Director, Global Business Intelligence

If you would like to contact the CSR Taskforce
please email: ferringcsr@ferring.com
12
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Our approach to CSR is firmly rooted in our
founding philosophy and guided by our Business
Intention. Together, these elements drive our focus
on our four CSR ‘pillars’: People, Business Ethics,
Environment and Community, and their respective
objectives, as illustrated below.

Our stakeholders are those we impact, directly
and indirectly, in the course of doing business.
They include: employees, patients, physicians
and healthcare community, regulators, business
partners, suppliers and the local communities
in which we operate. We have a responsibility
towards them and they are a core focus across
the four pillars of our CSR activities.

CSR Pillars

Our Key Stakeholders
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People

Objective
Support, develop
and meet
people’s needs
and rights

Support for humanitarian
disasters – global

Introduction

Aligned with our philosophy, people are the cornerstone of Ferring’s CSR
structure. This means our patients, their families and advisers, healthcare
professionals that reach patients, our employees, and those on whose lives we
can make a positive impact with our expertise and resources.

We give to causes that demand a global
response. Examples of our support include:
Project HOPE, Médecins Sans Frontières and
International Committee of the Red Cross (ICRC).
Project HOPE provides medical treatment to
people in areas of catastrophe through clinics
and donations. In 2013 Ferring donated to the
Philippines Red Cross following Typhoon Haiyan
and also matched every donation that employees
made through the ICRC.

Together for Maternal Life – global
We look for ways to support causes or concerns
that bring medicine to patients in need. We provide
support to patient communities professionally,
medically or financially in critical areas of therapy
in which Ferring has expertise. This includes
the support that we give to patients and patient
associations in our therapy areas, and the support
to doctors through education and training.
For our employees we have progressive policies
in people management and professional
development. We integrate our philosophy of
‘People Come First’ into our working culture,
for example in many of our appraisal and
remuneration systems. As a company working
across many different cultures globally, we also
recognise the broader needs of our employees
and have schemes to support further education
and cultural integration. Fundamentally, we provide
a safe and healthy place to work.
Ferring is progressively implementing improved
safety standards at all our sites, including
manufacturing sites.

“At Ferring we are proud of our commitment to
science and our respect for all views. This defines
how we interact with external stakeholders and
build lasting partnerships to improve patient care.”

Every two minutes, a woman dies from
complications related to pregnancy and childbirth.
Most of these deaths are preventable. Ferring
is collaborating with MSD (Merck in the US and
Canada) and the World Health Organisation
(WHO) to advance a new formulation of carbetocin
(a medicine used to prevent excessive bleeding
in women after childbirth) that is designed to be
stable at room temperature. This could make a
critical difference in developing countries where
cold storage is a challenge. The study involves
29,000 women across 12 countries, and will
inform the WHO’s decision to add carbetocin to
its Essential Medicines List.

Feel+ Programme – Belgium,
Denmark (Europe)
In 2010, Ferring Belgium in collaboration with local
experts, created a patient support programme to
manage the side effects of androgen deprivation
therapy in prostate cancer patients. The Feel+
programme is endorsed by Europa Uomo, the
European prostate cancer patient coalition and
its Belgium counterpart Wij Ook. It includes a
range of support of aids for patients, including
a patient booklet, diary and education sessions
for physiotherapists. So far 22 hospitals have
implemented the programme, more than 2,000
patients have participated, and it has been
extended to Denmark.

Heartbeat – Preserving the Future – US
Ferring US’s Heartbeat programme is designed
for women of reproductive age who have recently
been diagnosed with cancer. In partnership with
Walgreen’s Pharmacies / Mandell’s Pharmacy, it
provides free access to certain fertility medication
and educational resources to women who wish
to safeguard their fertility prior to the start of their
cancer treatment. Over US $300,000 has been
committed to this ongoing programme so far.

Section Four – Our Pillars

Section Four – Our Pillars

People

Examples of our work

IBD ASSURANCE Programme
– Asia-Pacific
Developed at St Vincent’s Hospital in Melbourne
and the National University Hospital in Singapore,
the ASSURANCE programme is a web-based
clinical guide, reporting system and database
developed to assist in cancer surveillance in
patients with inflammatory bowel disease (IBD).
The project is designed to reduce the risk of
patients developing colorectal cancer by offering
physicians an easy way of monitoring patients.
The programme was launched in January 2014,
initially with a 1-year grant (AUD $150,000) from
Ferring Australia, Singapore and Hong Kong.

Best adoption-friendly workplace
In partnership with the Dave Thomas Foundation
for Adoption, in 2009 Ferring US established
company policies providing new adoptive parents
with financial support and leave. The company
has committed between US $25-50,000 a
year over the past five years to this initiative. In
recognition for this commitment, Ferring US came
first in the Dave Thomas Foundation ranking
on best adoption-friendly workplaces in the
pharmaceutical industry in 2013, and second
in the overall top 100 Best Adoption-Friendly
Workplaces List.

Paul Korner

Senior Vice President, Development US
and CSR Taskforce member
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Introduction
Business Ethics

Objective
Conduct
ourselves ethically
in the market
place

Business Ethics at Ferring is about the standards that define our legal obligations
and ethical conduct. It also covers our approach towards other stakeholders –
suppliers and business partners and those working in our supply chain – ranging
from responsible sourcing through to responsible marketing of our products and
therapies. This part of our CSR activity is underpinned by our Business Ethics
and Compliance policies. Upholding good business ethics lies at the heart of
how we work.

Section Four – Our Pillars
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Business Ethics

Examples of our work
Ethics Office
Our established Ethics Office trains Ferring
employees regularly (face to face, online, and
in groups) on ethical behaviour based on our
Business Ethics Training Responsibilities standard
operating practice (SOP). Globally led, this training
is adapted to take into account local cultural
contexts and norms. Our goal is to establish a
strong culture of openness and trust by improving
relationships and strengthening leadership
competencies through integrity and compliance.

Internal assessments and surveys
Ferring regularly conducts internal assessments
and surveys to take the company’s temperature
about how we live up to our own standards.
As a result of one survey in 2011, a number of
actions were taken to improve our company
culture. These ranged from local initiatives
aimed at increasing ethical awareness among
employees to the development of the ethics
e-learning programme, launched in 2013. A
more recent survey indicated improvement in all
areas, however we see this initiative as a work in
progress and will continue to strengthen it based
on employee feedback.
Our Lead the Way programme is in place to
address issues and gaps that arose from the
survey in 2011. A handbook translates the Ferring
Philosophy into simple and practical guidelines for
successful and ethical management within Ferring.
Each manager is expected to use the booklet
as a tool to understand their responsibilities and
encourage employees to speak up on any ethical
issues that concern them.

Employee AlertLine
Ferring runs an alert line to flag up breaches
in our Business Ethics Policy. An independent
company runs the service for us in more than
180 different languages. While employees are
encouraged to try to address issues locally first,
it gives employees an independent means of
support on issues of concern.

“The Ferring Philosophy pinpoints the values, principles,
and ethical standards at Ferring. Our strategy, research,
production, marketing, the tone in all our offices and labs, and
the way we relate to patients and physicians is permeated
by the philosophy. The philosophy supports our efforts to be
compliant with ethical rules and to always do the right thing.”
Susanne Korsgaard
Global Ethics Officer, and CSR Taskforce member
18
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Introduction
Environment

Objective
Minimise our
environmental
footprint

In a time of natural resource scarcity, climate change, growing populations,
and concerns over pollution and waste, we must play our part where we can.
As a global business we want to improve the environmental footprint of our
activities throughout our full supply chain, from the sourcing of materials to the
manufacture, supply and distribution of our medicines. This means the water and
energy we use, the packaging we design, and the waste we generate.

Greenhouse gases (GHG)
emissions reduction:
Our target is to reduce GHG by 10% by 2020
against a 2010 baseline. Some of our sites around
the world are already exceeding this target. Some
of our production sites now purchase additional
shares of renewable electricity delivering significant
reductions in C02 emitted. Our production plant
in Kiel in Germany switched to green electricity
sourcing in 2010, resulting in zero GHG emissions.

Aiming for zero work related injuries:
Our definition of environment also extends to
the working environment – namely the health
and safety of our employees, contractors and
anyone present on our sites. Our approach
is set out in our Global Environment,
Health and Safety (EHS) vision and policy,
which reinforces the need for continuous
improvement in all our environment, health
and safety practices.

We integrate environmental considerations into
the business in several ways: Quality by Design
and Lean Six Sigma, green purchasing policies,
sustainable manufacturing practices, training
and education. All Ferring affiliates are actively
encouraged to engage in activities specific to
their local markets or operations.
Over the next five years we plan to continue to
optimise water and energy consumption, minimise
waste and reduce our emissions through:
• Continuous improvement of environmental,
health and safety performance. Ferring
is progressively implementing internationally
recognised management systems to ensure
our programmes are sustainable and effective.
ISO14001/ OHSAS18001 standards are being
followed at all our manufacturing sites with
certification by accredited registrars.
• Monitoring of key performance indicators.
We routinely monitor our CO2 emissions,
energy and water consumption, waste volumes
and treatment methods and set stretch targets
for improvement.
• Training and education. Create a culture
of awareness of the environment and safe
work practices.
• Conduct regular audits and management
reviews. We regularly monitor our progress
to ensure that we are focused on achieving
our goals.
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In 2014, the construction of our new active
pharmaceutical ingredient (API) manufacturing
site in India achieved over 2.5 million man-hours
without any recordable injuries.

Taking the initiative on
waste management:
Ferring has a number of programmes around
the world aimed at reducing the impact of our
medical waste and packaging including:
• Packaging reduction in Spain. Ferring Spain
reduced the carton weight of its packaging by
43% between 2013-14, the equivalent to 1.6
tonnes of carton weight per year.

0.025
0.020

0.020
0.0168
0.0144 0.0137

0.015
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In our manufacturing sites, we have ongoing
efforts to reduce energy consumption, water and
waste, and improve our work environment:

Carbon emissions (relative to sales)
2010-13

tCO2-eq/K EUR
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Environment

Examples of our work
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GHG index scope 1&2 (group sales)

Relative emissions decreased by 30%
between 2010 and 2013

There are also a number of initiatives from
our marketing and sales offices focused
waste reduction:
• A multi-province waste stewardship
programme in Canada focused on collection
and recycling of packaging.
• Disposal of unused medicines in Brazil
through our Preservômetro programme. In
2013 we safely ensured disposal of 5,700kg
of medicine.

• Sustainable packaging in Switzerland.
We have made a change in the secondary
packaging of our key medicines to reduce weight
by 10%.

“We are conscious of our environmental impact and
we are looking for ways to optimise our resource
usage and save energy. We are implementing and
tracking progress on environmental improvements
along our value chain. I truly believe everybody has
a role to play and our individual choices, actions and
behaviours will make the difference.”
Caroline Serra

Head of Global Environment, Health and Safety (EHS)
and CSR Taskforce member
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CSR for the next generation – Mexico

Introduction
Community

Objective
Engage with and
support the
communities
around us

At Ferring we want to be known as a company that engages actively with the
local communities in which we operate. It is part of our philosophy and it is a
great way for colleagues to get involved in local issues and causes that are
close to their hearts and their work community.

The activities within this pillar are typically the
philanthropic or ‘giving’ parts of our CSR work and
are linked to charities or projects that are either:
• Relevant to Ferring’s areas of expertise
(e.g. health, education) that enable access to,
advice on treatment or care; or
• Focused on what local colleagues
believe are important and relevant to the
communities in which they operate around our
manufacturing and operational sites.

Ferring Mexico engages the community in CSR
activities by conducting a drawing contest for
Ferring children and relatives aged between three
and thirteen. The children are asked to draw a
picture describing CSR to inspire families to discuss
what CSR means. This engages employees and
helps to build awareness of CSR and pride.

‘Adopt a Spot’ – US

Ferring US initiated a “Living the Philosophy”
programme which grants employees one day
per quarter to volunteer in their local community.
A key area of focus is on housing for the poor
or homeless. There is a particular emphasis on
building transient housing for returning military
veterans suffering from Post-Traumatic Stress
Syndrome (PTSD) coupled with substance abuse.
In 2014 Ferring US helped raise over one million
USD through COMMUNITY HOPE, a local New
Jersey not-for-profit organisation dedicated to
housing at-risk military veterans.

We are also proud to support many other
community projects around the world: Ferring
Israel’s sponsorship of a scientific support
programme at Netsach Israel elementary
school encourages young children to take an
interest in science; our Czech office’s support
of training to nurses gives them the ‘soft
communications skills’ they need to support
women going through IVF.

Section Four – Our Pillars
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Community

Examples of our work

For a full inventory of our activities around the
world please see the appendix of this Review.

Voluntary work – Austria

Six years ago Ferring Austria established a
volunteering policy that allows employees to
take time off from work to support a social
organisation. Ferring provides employees with
two to three days of paid leave towards a week of
volunteering. Volunteers have supported charities
where they provide homeless with warm meals,
clothing and support from social workers to
reintegrate them back into society. Employees
tell us the volunteering gives them greater job
satisfaction and a sense of reward that they can
contribute to the local community. Since the policy
was established six years ago 20% of employees
have been involved.

Supporting learning in obstetrics –
Ilumens, France

“Supporting the communities where we
live and work reinforces the true spirit of
the Ferring Philosophy.”
Aaron Graff

President and COO of Ferring Pharmaceuticals US,
and CSR Taskforce member
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In 2012 Ferring France began sponsoring
the Medical Teaching University Laboratory in
University of Paris-Descartes to support and
answer healthcare professionals’ growing demand
for virtual learning in obstetrics. The lab specialises
in using digital technologies and simulations for
innovative and structuring learning of scientific
literature. Ferring organises medical simulation
workshops with healthcare professionals. These
innovative and high quality workshops are
developed with obstetricians, anesthetists and
midwives every other month.
23

“The inclusion of CSR in our global business plan this year is
a clear demonstration of our commitment to it as a strategic
imperative. Our plans outlined must be seen as part of a
process of culture change at Ferring that aims to keep us
on track as we strive to set and achieve more measureable
outputs under each pillar in the future. Through training, sharing
ideas, rewarding good practice and making CSR objectives
part of individual performance, we can enable this change. We
look forward to hearing your feedback and sharing our future
progress with you.”
Michel Pettigrew

President of the Executive Board and Chief Operating Officer

Building aspirations
into daily realities

Ferring is taking a gradual approach,
combining the many local initiatives to fit
into a global CSR strategy, that reflects
both our aspirations as well as the
practical daily realities of running a global
business. To date, we have achieved
what we set out to do: following a clear
mandate from the Executive Board in
2012 to initiate an approach to CSR,
we have established an international
taskforce, written and published our
CSR Guidelines, and developed an
inventory of our global activities. We
have at the same time incorporated
CSR intentions into our official Global
Business Plan for 2015-19.

• build a strategy that will allow us to become an
acknowledged CSR practitioner in our industry,
over the mid-term.
• Integrate CSR into the business thinking
of our management so that the regular
business decisions we take reflect our
wider responsibility to society.
• Consolidate and grow our current
scope of activities to cover all our
global business regions.

Section Five – The Road Ahead
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In the coming period we want to:

Our Plans

• Identify CSR champions and advocates
across the business to support our work
globally and locally.
• Engage and work with our stakeholders on
our sustainability programmes.
We recognise that we need leadership and
commitment from all our senior management
around the world in order to progress and achieve
the above. We will also need the continued
support of our stakeholders.

Our direction for the coming two to three years will, as well as embracing the objectives
above, focus on progressing key activities across our four pillars as follows:

People

Environment
• Develop a signature global
project to which Ferring
can make a unique and
transformational difference
through its medical expertise.
We will work with a global team
and senior managers to identify
this project.

Business Ethics
• CSR outreach: consider
initiating a formal
consultation with some of
our key opinion leaders,
business academic,
commercial and research
partners as well as employees
to inform, challenge and guide
our approach and reporting.

• Focus on building a global
sustainable sourcing strategy
that fully integrates best
practice EHS policies with our
key suppliers and third parties.
• Ensure we meet our
established targets on energy/
water/waste reduction.

Community
• Facilitate the adoption
and sharing of locallyrecognised community
programmes across the
regions and markets.
• Encourage individual
markets to adopt volunteering
policies to support and embed
this work.
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PEOPLE PILLAR
Best Adoption-Friendly Workplace. US
Canadian Cancer Society fundraising. Canada
Charitable support for Pituitary Foundation and
Barnardos. Ireland
Clinical support investing in improving the practice of
medicine. Ireland
Colon Cancer Canada run. Canada
Communication and people development in SMP. FICSA
Communication skills training for IVF nurses.
Czech Republic
Company Caring System. Hong Kong
Crohn Colitis Association Flanders donation for IBD
research. Belgium
Crohn RCUH Association Wallonia donation for IBD
research. Belgium
Drawing contest for children. Mexico
Dress for Success for disadvantaged women seeking to
return to the workforce. US
Educational support of “end-of-life care”. Austria

Verano Ferring work experience program. Mexico

Energy saving through a switch to LED lamps. Argentina

First Aid Training for Ferring employees. Argentina

VSL #3 Anniversary Sale. Canada

Environmental awareness policy. Ireland

WIJ OOK - Prostate Cancer Patient Organisation
donation. Belgium

Hazardous waste minimisation by improving procedures
and upgrading technology. Argentina

First Job Program for two month internships for Ferring
relatives. Argentina

ISO 14001 and OHSAS 18001 Certifications. FICSA
Maintenance of air conditioning to reduce noise pollution.
Argentina

Breakfast and apples for employees. Canada

Needle donation. Ireland

Collaboration with Canadian Naturopathic College.
Canada

Office environment Project to minimise the impact on the
environment. Canada

Endocrinology Green toll-free number for device support
for parents of children with GH deficiency. Italy

Packaging waste disposal reduction project. Spain

Law 231 Project. Italy

Provincial post-consumer recycling programs. Canada

IRIS Stiftung für Strassenkinder supporting children who
live in the street in Columbia. FICSA

Sales Force Ethical Certification. Czech Republic

PW system modification to reduce water consumption.
FICSA

Mural painting donation. Argentina

Together for maternal life collaboration for new
formulation. FICSA

Reduce electronic waste and support the community.
Germany

Transparent business data. Italy

Reforestation program. Mexico

Tribute to Women Veterans event sponsorship. US

Re-use of paper on both sides to reduce waste.
Argentina

“Adopt-a-Spot” Program providing upkeep and
beautification of a park. US

Ferring Philanthropy / Donations. Austria

5-ASA waste management. FICSA

Ferring support for the ASSURANCE Programme.
Australia, Singapore, Hong Kong

Acetone management program. FICSA

Irish medical societies support for educational meetings.
Ireland
Web project providing information about noctural
enuresis. Italy
Movember at Ferring. Canada, Czech Republic,
Denmark, FICSA, Mexico, US
Open day office “Bring your kids”. Austria
Pharmaceutical and related society support for
education. Ireland
Prostate Cancer fundraising. Canada
STOP colorectal cancer support for disease awareness
campaign. Belgium

Food Pantry Donation (community soup kitchen). US

Adoption of a ISO 9001 Quality Management System.
Italy

Feel+ program donation for education on hormone
therapy. Belgium

ILUMENS medical education program in obstetrics. France

Food donation to Fundamind, an NGO dedicated to
families with HIV. Argentina

LED installation program. FICSA

ENVIRONMENT PILLAR

Heartbeat – Preserving the Future program. US

Financing of a car for social services. Czech Republic

BUSINESS ETHICS PILLAR

Feel+ gymnastics for patients under hormonal treatment.
Austria

Ferring-DigestScience Cyclotour du Lac Leman to raise
awareness and research funding for IBD. FICSA
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Ferring for Life Foundation. The Netherlands

Theodora Foundation subsidy. FICSA

Energy Management System to identify potential energy
savings. Israel

Support of French IBD patient association AFA. France

Air change rate reduction for HVAC systems. FICSA
Capacitive reactive energy at manufacturing site.
Argentina
Car pooling program. FICSA
Chair of Aquatic Science and Limnology sponsorship.
FICSA
CO2 tax exemption project. FICSA
DASTRI creation of eco-organism for waste
management. France
Data Centre migration to improve energy efficiency for
IS systems. FICSA

Temperature monitors implemented. Canada

Habitat for Humanity Executive Leadership team outing
to volunteering. US
Habitat for Humanity participation by Ferring employees.
US
International Committee of the Red Cross (ICRC) support
after catastrophes. FICSA

Operation Shoebox provides treats to US military troops.
US
Orphanage support. Poland
Partnership with Kinderzukunft to assist with care,
education and support for children from families in need.
Romania

Transport management optimisation. FICSA

Partnership with Polyval to employ handicap people for
simple manual packaging activities. FICSA

Waste management program. FICSA

Provision of the Urology Nursing Service. Italy

Waste recycling donated to a public hospital for
recycling. Argentina

Royal Textile Academy of Bhutan donation. FICSA

Yield Pentasa Manufacturing improvement project.
FICSA

Sponsored volunteer work at social organisations.
Austria

COMMUNITY PILLAR

Sponsorship of a scientific support programme at an
elementary school. Israel

Soap donations to Clean the World Foundation. US

2014 Infertility Awareness Year funding. Canada

Take our kids to work. Canada

Agreement with St-Prex farmer to supply hay for his
livestock. FICSA

The Pajama Program for children in shelters. US

Christmas Jewelley Sale fundraising. Canada
Community Hope / Habitat for Humanity repair of a
multi-unit home for veterans. US
Community Soup Kitchen. US

Disposal program for unused medicines. Brazil

Donation for victims of floods. Argentina

Donation of used computer and printing equipment.
Canada

Donation to the children’s hospital Pequeno Príncipe.
Brazil

Elemo Program helping researchers learn more about
Lake Geneva. FICSA

Employment support for people with special needs.
Czech Republic

Section Five – CSR Projects

Section Five – CSR Projects

CSR Projects

Toys for Tots sharing new, unwrapped toys for less
fortunate children in the area. US
Troopon collection. US
VSL#3 web project providing information on probiotics.
Italy
Wall calendar to raise funds to support a male infertility
foundation. Czech Republic
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